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ASSESSMENT

�Take inventory of existing tools and platforms
�Take control of platforms

� Website

� Newsletter

� Social media

� Identify essential updates
�Optimize and promote resources to achieve organizational 

goals



INVENTORY

�Collateral
� WPC Member Recruitment Trifold

� Members’ Handbook

� World Plumbing Day Trifold

� Chairman’s World Plumbing Day Video 



COORDINATION AND USE

�World Plumbing Day website moving under World Plumbing 
Council website

�WPC Review
� Social Media

� LinkedIn

� YouTube

� Facebook 

� Twitter

� Wikipedia



SOCIAL MEDIA

� LinkedIn
� Followers: 3
� Forum being evaluated



SOCIAL MEDIA

�WPD Twitter
� Followers: 4,527



SOCIAL MEDIA

�YouTube
� Followers: 21



SOCIAL MEDIA

� Facebook- WPD
� Followers: Unknown
� Likes: 2,418



SOCIAL MEDIA

� Facebook- WPC
� Followers: Unknown
� Likes: 857



SOCIAL MEDIA

�Wikipedia



WPC REVIEW

eNewsletter
�Revised to “one webpage” format
� Sent to all member companies to redistribute to their 

own email lists and publish in journals
�Tentative posting schedule: 

� Mid January Mid April

� Mid July Mid October

� Populate with meaningful messages from around the 
world



SHARE

� Contribute to WPC newsletter and social media
� Industry calendar and events
� Highlights

� WPC Review - eNewsletter
� Send Content to Emily@picac.vic.edu.au

� Social Media
� Submit to chris.sanchez@iapmo.org
� Add content to social media site “walls”

� Website
� Link WPC and WPD on your organization’s website


